
Over the next couple of years, China will make important strides in opening its music market as well 
as instituting a copyright regime to support it. It's a market with 950 million mobile subscribers, 
420 million internet users, 300 million under age 30 and the fastest growing middle class.

MusicDish*China provides Western bands 
and labels a complete marketing solution for 
developing a fanbase and building their career. 
Supported by a fully-bilingual Chinese staff, 
we focus on digital and social media 
marketing. Supported by a press and touring, 
we've developed a proven track record. 
Today, MusicDish*China manages a number 
of clients in China, including:

Starting with the Tomás Doncker Band "Small 
World" Shanghai Word Expo 2010 Tour, 
MusicDish*China has built a growing presence 
in China's live music industry:

Italian glam/industrial rock The Medullary 
Paralysis

Award-winning SwurvRadio.com, a major 
Hip Hop internet radio

Paris-based electro-jazz band South 
Froggies

Houston's alternative/indie rock band PALE

Oslo's "Charlemagne of bands" 80's glam 
rock SEKS

Below are some of our main social sites:

 chinasounds@musicdish.com  | +1-718-278-0662
http://china.musicdish.com/

Meet us at L3.19, Hall Lerins

Partnership with a-Peer Synergy (Shanghai)
Int'l Advisor to Taiwan Government's 
“Project Office in Promoting Pop Music 
Industry”
Partnership since 2010 with Midi Festival, 
China's oldest rock festival company
Sponsored major festivals such as JZ 
Shanghai 2011 and INTRO Beijing 2010
Partnering with local promoters such as 
Trash A GoGo (Shanghai) and 
Underground (HK)
Sponsored Rock Naadam 2011: China Tour
Collaboration with video portals like Ku6 
and Sohu Music as well as media portals 
like Mogo and Niurenku

Pioneering social media and digital marketing in China, Hong Kong and Taiwan


